
CREATING 
ENRICHING

DIGITAL 
EXPERIENCES



WE LIVE IN A DIGITAL WORLD.

It has transformed how we think, 
work, and communicate.

It has given us access to unparalleled information, 
and the power to reach global audiences  
in the blink of an eye.

Emerging technologies are delivering virtual reality 
experiences, and the ability to engage through 
artificial intelligence.

Digital provides a unique opportunity for organisations 
to engage more deeply with their stakeholders,  
to reach, engage and influence them.

WE LEVERAGE THIS DIGITAL 
OPPORTUNITY.
As an international stakeholder 
communications company, we help 
organisations transform how their 
stakeholders experience their 
corporate story.

Led by insight, driven by creativity, powered by 
technology, we harness the power of digital to reach, 
engage and influence stakeholders. Making businesses 
more valued in the eyes of these stakeholders.



Your corporate website is one  
of the only channels you have  
to address each of your stakeholder 
groups, to articulate and communicate 
your corporate story consistently  
and coherently.
Companies are increasingly viewing their corporate website as 
a dynamic, definitive destination to tell this story.

Delivering relevant and timely content through a compelling 
creative identity and intuitive user experience is key to success.

TRANSFORMING 
CORPORATE 
WEBSITES



https://www.inmarsat.com/en/index.html

CREATING A 
WORLD-LEADING WEBSITE
Inmarsat is a leading global mobile communications 
provider.

We brought their fragmented web presence into a 
single new website with a brand new design, advanced 
technology platform so they could better communicate 
who they are, what they do and their undoubted 
leadership.



https://www.fidelisinsurance.com/

LAUNCHING A MARKET 
BEATING WEBSITE
For Fidelis we created a new corporate website to better 
communicate who they are, their leadership position and 
their unique differentiators.

The site also better communicates their product portfolio 
and their corporate responsibility



https://www.kabanganickel.com

CREATING A NEW BRAND & 
DIGITAL IDENTITY
Kabanga is the largest development-ready nickel sulphide 
deposit in the world. 

We created the logo and brand identity for this new 
organization, and developed a corporate website to tell 
their value creation story.



https://www.ihstowers.com/

DEVELOPING A 
TOWERING DIGITAL 
PRESENCE
IHS Towers is one of the largest 
independent owners, operators 
and developers of share telecoms 
infrastructure in the world.

We developed an entirely new website 
worthy of their leadership position, with 
a more powerful creative identity and 
a better articulation of their corporate 
narrative and global presence.



https://www.balticexchange.com

PROVIDING TRUSTED DATA 
TO A GLOBAL AUDIENCE 

The Baltic Exchange provides trusted data to 
a global membership.

We worked with them to design and deliver 
a new portal through which members can 
access this data from across the globe.



Digital gives you a unique opportunity 
to reach and engage both new  
and existing investor audiences.
Your corporate website is one ‘owned’ channel through which 
you can clearly articulate your investor proposition, share your 
business strategy and communicate your performance.

In a global market, video is often the only way many investors 
can hear your leadership team first hand, and social media 
empowers you to extend your reach and sustain engagement.

BUILDING 
INVESTOR 
TRUST AND 
CONFIDENCE



https://www.sage.com/investors/

TRANSFORMING INVESTOR 
ENGAGEMENT
Sage is the market leader for integrated technology solutions 
that provide small and medium businesses with the visibility, 
flexibility and efficiency to manage finances, operations and 
people.

We worked closely with Sage to completely refresh their 
investor website. With improved content, enhanced structure 
and a more effortless user experience the new investor site 
now delivers a best practice investor experience.



https://investors.aveva.com/annualreport/annualreport.html

REDEFINING DIGITAL 
TRANSFORMATION

AVEVA pioneers innovations that empower industry 
leaders to optimize value, efficiency and sustainability.

As part of their corporate reporting we designed and 
developed an interactive and engaging online report.



https://www.schroders.com/en/investor-relations/results-and-reports/annual-re-
port-and-accounts-2020/

ACCELERATING POSITIVE 
CHANGE
For Schroders we created an even better online reporting 
experience. The core content and messages were communicated 
clearly and concisely, with interactive links and content that 
enables the more engaged users to explore further layers of 
content, especially around purpose and value creation story.



https://ar.stolt-nielsen.com/2020/

PRESENTING A YEAR IN 
REVIEW
For Stolt-Nielsen we created a summary online 
report, with the focus on both communicating 
performance and the individual business divisions



Sustainability is at the top of 
stakeholders’ agendas
Digital provides a key way of engaging these audiences 
through the corporate website, email social media and film. 

Whether it is ‘evergreen’ information such as leadership 
commitments, policies, governance frameworks and material 
ESG issues, or ‘live’ content such as news, performance,  
and case studies, digital is ideally suited to inform, inspire  
and influence your sustainability audiences.

EVIDENCING 
LONG-TERM 
SUSTAINABLE 
VALUE TO 
SOCIETY



https://www.kingfisher.com/en/responsible-business.html

COMMITTING TO 
MAKE A POSITIVE 
DIFFERENCE
Kingfisher plc is an international home 
improvement company.

We helped better communicate their responsible 
business narrative through the corporate website, 
with a clear description of their approach and 
better evidence of the successful outcomes 
through case studies.



https://www.stopfoodwasteday.com/en/index.html

CAMPAIGNING ON THE 
ISSUES THAT MATTER
This year we once again supported Compass in their 
Stop Food Waste Day campaign – aimed at reducing 
global wastage of food. With a refreshed website that 
contains advice, tips and recipes to reduce waste, the 
ability to pledge to reduce your own waste and stories 
from experts, we created a practical yet inspiring way 
to reduce waste.



Your employees increasingly want to 
be part of an organisation that  
is making a difference. They want  
to feel they are actively contributing 
to its social purpose.
They are also increasingly mobile and more sensitive  
to work-life balance.

In the context of this dematerialised workforce,  
digital communications and technology are a critical way 
to ensure sustained employee engagement,  
and to reinforce shared beliefs and behaviours. 

Smart deployment of digital technology is critical  
to engender a loyal and engaged workforce.

DEEPENING 
EMPLOYEE 
ENGAGEMENT 
& ADVOCACY



https://www.inmarsat.com/en/careers.html

WINNING THE GLOBAL 
BATTLE FOR TALENT
Inmarsat is a leading global mobile communications 
provider.

As part of the redesign and redevelopment of their 
corporate site, we integrated and enriched their 
careers site to better tell their people story.

With integrated search and apply, content targeted 
at different audiences and ‘meet the people’ stories it 
delivers a more engaging people story



Coca-Cola Hellenic has approx. 28,000 employees 
across 28 markets.

We have created an internal news programme 
to deliver relevant and timely content to these 
employees every month with all the latest news, 
views, and people stories.

REFRESHING EMPLOYEE 
COMMUNICATIONS 



We have enriched the careers website for  
Imperial Brands, with a clearer articulation  
of the career opportunities, bringing the people 
to life through people profiles and enabling 
prospective employees to search for and apply  
for jobs through the website.

https://www.imperialbrandsplc.com/careers.html

CREATING SOMETHING 
BETTER FOR EMPLOYEES



Your communications are only  
as good as the technology through 
which you publish.
We recognised this many years ago and have developed 
a purpose built corporate communications platform  
that empowers our clients to manage their 
communications seamlessly across channels.

We have also selected best of breed partners  
to enhance our offering, with Brightcove as  
our chosen video distribution platform and Staffbase  
for our employee App platform.

The results is that our clients are more empowered than 
ever before to communicate their story more powerfully 
and more cost effectively real-time.

ENABLED 
THROUGH A 
WORLD-CLASS 
COMMUNICATIONS 
PLATFORM



BLACK SUN: CONNECT

Empowering our clients to manage their 
communications.

• As an Adobe partner we can implement Adobe 
solutions and help shape their roadmap.

• Connect is an integrated communications platform.

• Powered by world-beating Adobe Experience Manager.

• Built by Black Sun, and integrated with our print, social 
and email technologies, enabling seamless content 
management across channels.

• Connect also seamlessly integrates with other Adobe 
technologies to deliver a complete digital experience.

WEB

PRINT

FILE

MAIL BRAND



Compelling 
creative

Coherent 
strategy

Curated 
content

Connected 
technology

At Black Sun we transform how people  
experience your corporate story.

We achieve this by blending 4 key ingredients:

Contact Richard Dixon to find out how we can help you 
communicate your corporate story more effectively.

020 7736 0011

rdixon@blacksunplc.com

www.blacksunplc.com



@blacksuncomms

rdixon@blacksunplc.com

BlackSunComms

www.blacksunplc.com

+44 (0) 207 736 0011




